BRAND ARCHITECT
SERTAL ENTRPRENEL K
\LTHOR



[00- BRANDS

SIN TINMES REVENUE

GROWTH. EIGHT YEARS OF
RESEARCH - DRIVEN EXECUTION

Sandeep W i 3 Fesiness [seegraied Fresd
Archite whi designy biands as economic
and irthiutional aswss, nod marketing
cipressiens. With ovwr cigin yeses ol
resemrrh-driven  reeverion.  be  Founded

with o chsir Sonvietin e
musizmsble prowih i3 bl on sirsctered
temnd  archileciues, bl peomodion
tntepuey. Cheer the years, be has arrhiteried
mafe fhan Hi- binds eros sarmips, £ak
wpa IPL sponsorn. snd Fortune 2%
orunisaliom, belpng aiseses Irnstion

from frgmemiesd growth i disciplined
T bl st

s sirmiegle iniFmvmiione hoee ersbled
compasies % uskeh  prieing  power,
srrengthen mark= ambory, sl o sl
curirs drive revenue mreitation of ap 1o G
thrmugh reporininning, sreTursl rlsricy, e
seiinke algnment

&y a= rmrnlled mhverwie, Sanderp Integmirs

begnl foresight imo brand siFstegy. enaurng
gwernanee, tompliance, sl repuisionl
prutrction are embedded  wilkss  gruwth
framewmrks His legal Besded  perapeerrer
Yaan alsie #nnwddend hire po manage bigh stalie
brand sned relebriny rrises, prviecting keg
werm oquity theoagh strueiired  response
wyviems racher than At
COrR T e .

Recognianl for ssficipating besoes sl
brured beheviowr shilta Sardeep [oruses o
bullding operating  wrchilectons  (kal
il uenie deE k- mEking Tl
aliocation, and long-trrm remilirnce, Rather
than designing eampalges. he archireris
itiluficmal clarity thal mompeunds s
nlimeE.



BE
Al
WORK

Sanderp 1y nekling ples o
1hir sirFn@len ek b nd

rreapuirm. He m currenily
devsloping MEBBS. India™s A
strarteeed Bresd Pudgeting
SERIEH. gTead 1 | ired e
MNnancial discipline, secmilos
clafily, il fesiralile
mrrouriskility inin brarsd

I e, R gl e el
tetween branding and lreiness
meciiiiba

Chier 1= pasi &1% years, Sandsep
B directly feflecsiend s 1han
10000 srwdenin, fosaders, sed
rrorrging profrmyo b threugh
FIPETH e} aPAE ki 9 MeneiTy
capital. irderdbip discipling, sl
leng- e cainking. s
anjrprien prriori D clarTy ol
et Wk kan el spsiema aver
wbui® Lerids wiin

At thee enire o his work 1=
umgaler mamion: arkiee
FIFEC T 3P st ArE sIraeTrs Ly
wrupal.

YOND
VIS

RY




Businesses
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NOT ADVERTISED

HOW TO BUILD A BRAND
INDIAN CUSTOMERS TRUST,
CHOOSE. AND DEFEND

Incdia’s first book on Business-
Integrated Brand Architecture.
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WISDOM THALTRAVELS

The platform turning lived experience into
conversations that help the next generation
think. build and question difTerently.
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LEADING WITH INSIGH S
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Magsman: Turning Business in to Brands
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GOING BEYOND
BRANDS
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CHANGES
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